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Consumer Electronic Show
Ogilvy London Labs Report
By Will Harvey
@WilliamEdHarvey
Every year in January, the world's media, tech. and 
innovation sectors descend on Las Vegas for what 
is now the planet's largest electronics show. 

The Consumer Electronics Show (CES) this year 
played host to 150,000 visitors. They came to see a 
collection of  companies showcase their latest 
products, services and technologies that they hope 
and predict will make a splash in 2014. 

Ogilvy London Labs attended the show for the 
third year in a row. Our aim : to scan, scope out 
and bring back the latest and most exciting 
technologies and trends that will have most impact 
in the ever-expanding business and consumer 
tech. market. Our findings then inform the 
predictions we make for our Clients about 
potential future commercial application, and the 
potential use of  those trends within the Marketing 
and Communication space.                 

It's vital to stay ahead within this ever-evolving 
landscape. To explore new and alternative 

channels of  consumer engagement. Ogilvy prides 
itself  on its willingness and ability to do just that, 
and this year's show this was very notable, as a 
number of  our global agency offices came 
together to cover the event under #OgilvyCES!

Ogilvy London happily present our findings 
from CES 2014.

Factoids about this year's show :
2.2 m sq. ft. of  space.
150k+ Attendees across 4 days.
3,200 Exhibitors. #CES2014 used 256k+ times.
2.88 Billion reach. 

Top performing brands on Twitter : 
Samsung, Sony, LG, Logitech, Playstation

Top 5 trends talked about : 
4KTV res., Wearable, Smart Gadgets,. 3DP, 'The 
Internet of  things'.
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Cloud computing
Nothing  new you might think, but this year at CES 
a number of  services were announced that show 
the future is bright for cloud computing. Sony stole 
the stage early on, with the announcement of  
'Playstation Now'. A service where all the 
processing offered traditionally via games consoles 
can be remotely streamed directly to to your 
television, console free!. Youtube showcased a 
similar offer. A 4K streaming service was also 
announced by Netflix, on offer later this year. 
Apparently, the service will require very small 
internet capacity to pull down large amounts of  
data from their own cloud servers.

Biometrics
Following the 2013 release of  iPhone 5s, with its 
surprise inclusion of  touch iD technology,  
(a fingerprint scanner on your 'phone) the 
development and effect of  Biometrics had an even 
larger presence this year. Various companies 
showed technology that allowed you to unlock, 
interact and store your biological information. 
From the use of  retinal scanning web cameras, 
through to finger print recognition home security 
systems.  This whole area of  development raises a 
number of  controversial matters in turn, of  course. 
The technology needs to be 100% spook proof, for 
example, to legislate for potential identity theft by 
the use of  stolen bio data.

Sensorisation 
One of  the largest changes in technology that 
permeated almost all aspects of  the show was the 
evolution and increased sophistication of  sensors in 
our devices. Environments now can capture 
information about us on a daily/hourly basis. The 
growth of  and therefore scope & affordability of  
sensors means they are becoming a standard offer 

in personal tech. Motion sensors measure our 
movement, GPS checks our location, touch data 
our interactions and speech sensors now 
understand our languages. Large amounts of  
physical data, and therefore information can now 
be processed and analysed at lightning speed. So, 
greater insights into our daily habits mean greater 
understanding of  our personal behaviour, 
experiences and preferences. That can be 
harnessed and the data analysis will inform specific, 
accurate targeting of  spends.

Tablets 
The tablet was everywhere this year, an ever- 

increasing threat to more traditional hardware 
formats. Since the introduction of  the 1st iPad in 
2010, almost 200 million tablets were sold in 2013 
alone! (Up 64% from 2012). They have almost 
become the preferred tool for domestic use. 
Portability, simplicity and a wide range of  
functions : browsing, education, content streaming 
make them an obvious choice. A key part now of  
the '2nd screen' environment at home,  brands and 
manufacturers explored the possibilities of  more 
engaging and rewarding domestic multi-screen 
experiences. 

Samsung brought to market various 'Pro' 
tablets, through to simpler 8-12 inch displays, with 
more power and functionality than most home 
current home computers are able to offer.

“In the not too distant future you will 
have driver-facing cameras that will 
measure your current status, offer you 
a service.. : chilled out music if you're 
stressed or direct you to local coffee if 
you're tired”
Peter Corcoran - ICCE

Trends
Big in 2014
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On show 
This year all the big 
players presented a 
host of new hardware 
and software aimed 
at the consumer 
market for 2014
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Ocitilus Rift
Virtual Reality a reality?

Last year we managed to get our hands 
on one of  the early developer versions of  
'Oculus rift'. at CES2014 they showcased 
of  the new version 'Crystal Cove'.

Virtual reality enables 'transportation' to 
a digital environment and alternative 
reality. 'Crystal Cove' actually captured 
the prestigious 'Best in show' award .They 
seem to have ironed out many problems 
other manufacturers have had for users to 
date. Vertigo and nausea were an issue 
previously. 

Conflicting scenes and delayed reaction 
time of  movement to actual display 
caused problems previously, but have 
been ironed out.  

The addition of  position tracking data 
sent to a headset, allows people to move 
their head in multiple directions now, and 
happens in the virtual world 
instantaneously. This opens up the 
possibility of  properly transporting 
people to virtual, created environments 
not available in reality. eg Historic 
moments, remote locations all now 
become accessible and enjoyable.

Wearable Tech
Without a doubt, the biggest trend this 
year at CES was 'Wearable Tech'. It 
featured in many talks and was 
showcased throughout all the 
exhibition spaces. Here are our 
highlights from this year's offerings in 
this exciting area.  

Heads up Display
Almost all the talk and buzz about 
wearable tech at CES was the 'Heads 
up display' element. Something of  
intense interest to a massive range of  
exhibitors. Heads up display refers to 
over-eye technology which displays 
digital information in front of  you, 
screen free. You can access emails, 
messages, pictures and even browse the 
web. Since the announcement of  
Google Glass in early 2013, dozens, 
possibly hundreds of  companies have 
been exploring this exciting, almost 
Sci-fi aspect of  the tech market. 
Walking the floor of  all the halls this 
year, it seemed almost everyone was 
sporting pairs of  glasses of  some kind. 
Still in beta testing GG it is not expected 
to launch to market 'til mid to late 2014. 
It's undoubtedly one to watch, offering 
us an insight into the future of  
interaction with data through tech. 'me 
toos' will inevitably follow.

Activity Tracker
Nike Fuelband paved the way for a very 
interesting new market back in 2012. 
The explosion and diversity in digital 
personal activity monitors was still 
visible all over CES  2014. 
From Jawbone to Fitbit flex etc., there is 
almost a wholesale move now towards 
digi. fitness trackers from the traditional 
methods of  monitoring. Having easy 
access to live data from your tracker: 
steps, distance,  energy usage and well 

being, you're able to be informed 
immediately about your body and 
performance.  LG and Sony also made 
announcements about their entry to the 
market this year, which all  look good, 
creating more competitive options for 
the end users.

Smart Watch
The biggest trend in wearable Tech this 
year was smart watches. Samsung 
launched Galaxy gear in 2013, a 
number of  manufacturers of  course 
followed, launching alternative products 
in 2014. It's a very exciting space. All are 
looking at 'watch' devices, handling e 
pay, GPS, Camera, alerts and even the 
capability of  'ekeys' for homes and cars. 
It's a completely logical space to move 
into. Watches have been routinely worn 
and relied on since the 15th century. 

However, the functional inspiration & 
development of  offerings this year really 
drew from science fiction. Dick Tracy, 
Star Trek, Inspector gadget even. So 
many elements all on your wrist now !!

Health sensors
Evolving rapidly from 2013, the Digital 
health sector was very evident this year. 
The 'Digital Health Summit' showcased 
the evolution in this market. From health 
sensors for the elderly monitoring heart 
and breathing performance, vibrating 
wrist bands reminding Alzheimer 
sufferers to take medication on time.
Intel made a bold move this year, 
showcasing a smart 'babygro' with 
integrated micro computer 'Edison' the 
size of  a SD card. It monitors breathing 
rate, temperature and sleep pattern, all 
monitored via a smartphone.

"Sensor based hardware  
is here. With wearables 
monitoring and 
understanding our 
behaviour. They 
anticipate what we are 
going to do before we do 
it" 
Sonny Vu - Misfit Wearables

Virtual reality a Reality
Oculus Rift's Virtual reality headset, used by 
a number of Exhibitors this year.
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"With consumer devices coming to market 
already able to shoot in 4K, this means 
that user-generated content is embracing 
the format before broadcasters are! They 
need to play catchup"
Stefan Mozar - IEEE CE Society

If  you attended CES in 2013 you would have noticed: it was 
the year of  3D. A number of  the large manufacturers 
showcasing their 'latest and greatest' line of  3D offerings. 
This year a distinct lack of  3D TVs on show on stands in 
favour of  the roll out of  4K and flexible screens.( more of  
why later..)

4K (or Ultra High Definition) refers to the quality of  the 
footage on screen, with 4 times the pixels compared to 
traditional HD ( only 1000 pixels) compared to 4K 

At CES '13, a handful of  stands showcased the technology 
but '14 brought one of  biggest trends of  the entire show. Big 
problem we could foresee when looking at 4D ( as with 3D 
last year) - a lack of  enough content available . However, 
what differs and could make a huge difference to the success 
and uptake of  for 4K are the 4K streaming services being 
mooted by the likes of  Netflix and youtube . Both are 
bringing services online some time this year. This will boost 
the uptake of  the format for domestic consumers as content 
shifts to 'on demand', away from linear broadcasting format 
consumption. Programmes such as 'House of  cards' are due 

to be shot in 4K. This also has a dramatic effect on 
production costs as it is far lower than to make the jump to 
shoot content in 3D.

The wider release of  curved and flexible displays were 
another big trend on show. The tech development has 
moved on leaps and bounds since '13.  A real, tangible move 
towards affordability and durability of  the physical 
technology.  Samsung for example have brought to market 
curved screens that create a more immersed experience for 
the viewer when looking centre on, plus they have managed 
to reduce the amount of  glare experienced.

A very interesting prototype on show was a responsive, 
curved display that actually varied its curve automatically 
depending on how many and at what angle people were 
looking at the display. If  one person was watching TV it 
flexes automatically to create a more personal immersed 
viewing experiences,  with a group of  viewers watching sport 
for example, it flattened and tracked people's faces looking at 
the screen to accommodate a wider audience.

The future of TV @ home
From 4K to Flexible displays
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A dramatic integration of  digital tech. will move 
into our physical work and domestic lives over the 
next couple of  years. It started with smart 'phones 
then onto smart watches, and we've seen a large 
amount of  development and diversity in those 
markets. Without a doubt, the space that we will 
see leaps and bounds in next is the smart home

Appliances
Last year saw the integration of  micro computers 
and screens into fridges and dishwashers. This 
time 'round we were surrounded by home 
appliances becoming connected to the internet 
( not just our 'phones!). From taking simple 
objects such as Irons you can turn off  remotely 
( useful for those OCD-ers amongst us..) to 
connected worktops that have displays that pull 
up the latest cook books and helpful tips 
depending on what stage of  cooking you're at.  So 
many offer great opportunities for cooking and 
white goods brands to push exclusive content /up 
to date recipes etc., to users. This space is 
showing great growth,  especially in bringing 
greater safety, practicality & functions to our 
home appliances.

Security
Less in the limelight at this year's show,  but 
something we feel is a very important is the 
growing sector of  connected security systems. 
From start up 'August smart lock' that you are 
able to unlock and open your door with your 

phone when you approach it, to 'Skybell' - a 
smart door bell with built-in camera that when  
pressed sends a picture to the mobile of  the home 
owner to approve. There are enormous 
possibilities but, of  course, a number of  serious 
hurdles to be got over regarding safety and how 
secure it is to hackers.

Nest
Just days after CES this year, a major 
announcement was made regarding one of  the 
up and coming players in the 'Connected home' 
space. Nest, (best known for having the 
beautifully simple connected thermostat and most 
recently 'Nest Protect' that senses smoke, co2, 
heat, light and motion and you control via gesture 
and notifications to your smart phone) have been 
bought by google for $3.2billion. It's set off  a 
frenzy on the web regarding what it means for 
connected home future as it signifies the search 
giant's ambition in that space..

Ecosystem
Taking all of  this into consideration, 
manufacturers, start-ups and search players all 
point to interests in its future but it's in a state of  
flux. What this means at the moment for the 
consumer is overwhelming confusion. The end 
user that just wants all in one controls at home. 
An app for your lights,  one to check your food 
levels in your fridge, one to control your heating 
put your washing on....Recognising this, an 
exciting move has been from utility companies, to 
make it as simple as possible, producing open 
ecosystems for these multiple connected devices 
to be controlled in one place. 

British Gas has continued interest in the 
connected home : smart energy meters, piloting 
connected security systems in the UK market.
Time Warner cable are offering  intelligent home 
services controllable from any mobile device on 
the go. The ecosystem is going to play a key role 
in how the connected home evolves, and 
simplification and consolidation of  the tech for 
the consumer is all-important.

Connected home
Update
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Connected serfaces 
As part of the 
Hotpoint stand, their 
projection of where 
the connected 
surfaces could go


